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REACH MILLIONS OF USERS

INFORMED DELIVERY PROVIDES MORE IMPACT
Informed Delivery® continues to reach more consumers with a 18% YoY increase – engaging 53M users in December 2022.

Internal data as of December 31, 2022

53.0M
Users
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53.0M
Users

6.3B
Emails Opened

31.5B
Physical Mail Pieces

9.4B
Daily Digest Emails
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REACH MILLIONS OF USERS

INFORMED DELIVERY PROVIDES MORE IMPACT
Informed Delivery® continues to reach more consumers with a 18% YoY increase – engaging 53M users in December 2022.

Internal data as of December 31, 2022

53.0M
Users

31.5B
Physical Brand Impressions

+
38.0B

Digital Brand Impressions

=

69.5B
Opportunities to Reach Your Customers Using Mailand  

Packages with Informed Delivery

6.3B
Emails Opened

31.5B
Physical Mail Pieces

9.4B
Daily Digest Emails
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USER DATA & ENGAGEMENT

INFORMED DELIVERY COVERS MORE OF THE NATION
Informed Delivery reaches 29.1% of all eligible households in the US.

Internal data as of December 31, 2022

No Registered HH  

0 to 5%

5 to 10%

10 to 15%

15 to 20%

20 to 25%

25 to 30%

Over30%

Spokane,WA

992,+2.42%
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Bradenton,FL  

342,+2.81%

Greenville,TX  

754,+3.50%

Duluth, MN  

558,+3.10%

Albertville,MN  

553,+2.74%
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CUSTOMERS WITH PACKAGES ENGAGE MORE OFTEN

PACKAGE CAMPAIGNS

Open rates for daily digests with package campaigns are higher than those with mail campaigns only.

1.5M+
Packages associated  

to campaigns

88.8%
Email Open Rate

1,798
Total Package  

Campaigns

1.2%
Click ThroughRate

Internal data as of December 31, 2022
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USERS SHARE WITH THE REST OF THE HOUSEHOLD

HOLIDAY REFERRAL CAMPAIGN

In December 2022, we ran a Holiday Referral Campaign encouraging users to share Informed Delivery with  

friends and family.

Holiday Referral Campaign Metrics:

• 38M households reached
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• 116K unique referral page visitsduring

the week of campaign

• +148K new users joined fromexisting  

households in December

Sensitive Commercial Information – Do Not Disclose / Attorney-Client Privileged / Attorney Work Product



ID EXTENDS REACH TO SOCIAL MEDIA

UPCOMING RELEASES

Informed Delivery will enable sharing of campaigns URLs through social media -- further extending the reach of  

mail and packages. Referral banners will encourage sharing Informed Delivery with friends and family.

Share buttons design: Referral banner design:

SHIPPINGCENTER
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INFORMED DELIVERY REACHES SMALL BUSINESS

PHASE 1
October 2022

Enroll Existing USPS Connect customers with eligible ZIP 11s in

Informed Delivery

Method

• Send email notifications to eligible USPS Connect  

Customers offering the opportunity to enroll in Informed  

Delivery

• Send enrollment notifications on a rolling basis based onan

updated eligibility and enrollment list.

Impact

• Initiate enrolling business-type users in InformedDelivery

• Gather business-user feedback on Informed Deliveryproduct

• Offer a new feature to USPS Connect customers

PHASPEHA2SE2

FebruarFyu2tu0r2e3State

9

Enroll new USPS Connect customers with

eligible ZIP 11s in Informed Delivery

Method:

• Provide businesses with the option to enroll  

in Informed Delivery during the USPS  

Connect sign up and onboardingprocess

Impact:

• Create a continuous opportunity toenroll  

USPS Connect customers in Informed  

Delivery

• Provide USPS connect customers with an  

additional mail and package tracking feature

NEW AND UPCOMING FEATURES

In December 2022, Informed Delivery became available to invited small businesses, further extending its audience  

and reach. Invitations and features will continue in 2023.
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NEW AND UPCOMING FEATURES
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INFORMED DELIVERY FOCUSES ON GAINING USERS

• Enable small businesses from Informed Visibility to get Informed Delivery.

• Enable subscribers to register additional members of their household.

• Link systems to subscribe all individuals who go through any identity proofing process.

• Automatically subscribe consumers/SOHOs when they sign up/renew for a PO Box.

• Actively market Informed Delivery through social media channels and other advertising.

• Enable Informed Delivery for military, colleges, and universities.
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INFORMED DELIVERY ADDS NEW FEATURES

INFORMED DELIVERY FEATURES

The following updates will be made to improve overall functionality and reach more users.

Ideate Design Build Launch

Expanded Sharing

Add referral buttons and enable sharing ofcampaigns

URL via daily digest
Status: Launch on schedule for 3/31.

3/31/2023

Enrollment Redesign

Update enrollment process to simplify steps andreduce  

drop-offs
Status: Completed technical designs. Beginning build.

FY23Q2 TDB

Small Business Portal Pilot

Portal with inbound and outbound mail and packagesand  

campaign information
Status: technical and user experience design in progress.

5/31/2023

Interfaces Redesign

Update consumer and business interfaces to offeran  

improved and mobile-enhanced experience
Status: Mobile App features being selected.

Iterative
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API EXTEND INTEGRATION OPPORTUNITIES
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UPCOMING RELEASES

Additional API functionality has been prioritized for FY23. Release items will support consistency across all  

campaign channels and enable campaign management at the barcode level.

Release 4.2 – Schedule for 2/1

1. Add URL Parameter Opt-Out Indicator Field

2. Add Sharing Opt-Out Indicator Field

3. Add Last Modified Username, Last Modified Source, and Create SourceFields

Release 4.3 – Schedule for 3/29

1. MCP/API – Ability to support NON-SEQ campaigns in MCP

2. MCP/API – Ability to handle Sharing IndicatorOpt-Out

Release 4.4, 4.5 – Schedule for FY23 Q3 (TBD)

1. Remove Submitter CRID validation from Add Barcode request (new since previous MTACmeeting)

2. Add Target URL to ID Query Campaign (i.e., query a collection of campaigns)

3. Cancel Barcode API (for activecampaigns)

4. Delete Barcode API (for submittedcampaigns)

5. Bulk Cancel/Delete BarcodeAPI

6. Query BarcodeAPI

7. Preview CampaignAPI

8. Post Campaign Summary ReportAPI
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PROMOTION CONTINUES TO DRIVE CAMPAIGNS VOLUME
A total of 23,960 campaigns were completed in December 2022. This is a 242% growth from the  

7,006 campaigns completed in December 2021.

2022 PROMOTION DATA

142,140
Postage statements received  

the discount

85.34%
Statements claiming incentive  

received the discount

Promotion Data asof  

December 31, 2022:

↑327%
Discounts claimed vs. SPLY

4,038 4,198 4,511

6,869
7,620

7,0066,703 (+66%)

8,946 (+113%)

24,232 (+437%)

25,640 (+273%)

23,960 (+242%)

Jul Aug Nov DecSep

FY21 Monthly

Oct

FY22 Monthly
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Monthly Campaigns Completed: FY21 vs. FY22

27,809 (+265%)
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QUESTIONS?
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